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 This year marks the fi rst fully 
in-person Denver PrideFest since 
2019, and organizers are cooking up 
a “truly over the top” celebration to 
mark the occasion.

The festival went virtual in 2020 and 
became a hybrid event in 2021 amid 
the COVID-19 pandemic. The last fully 
in-person PrideFest, which is pro-
duced by The Center on Colfax, had 
an estimated attendance of more than 
525,000 people.

Denver PrideFest will take over 
Civic Center Park on June 25 and 26. 
The lineup boasts pop singer Betty 
Who, the headliner on Sunday, as well 
as stars from RuPaul’s Drag Race — 
Kylie Sonique Love, Yvie Oddly and 
Silky Nutmeg Ganache.

The Center’s CEO Rex Fuller said 
it’s diffi cult to predict turnout, but 
Pride events elsewhere are indicating 
this year could be big. Parade entries 
are also sold out for Denver’s festival, 
just surpassing 250, and vendor slots 
are nearly fi lled.

“People really want to get out and 
they really want to be with each other 
and be in-person,” Fuller said.

‘Over the top’
DeMarcio Slaughter, the festival’s 

emcee of two decades, said he and the 
main stage team have three years of 
pent-up ideas and acts ready to dazzle 
the crowds. For Slaughter emceeing 
will include 16 custom costumes from 
his longtime design partner Darlene 
C. Ritz, and onstage costume changes.

He is particularly excited for the 
“jukebox” sing-along he leads with the 
crowd, which will raise thousands of 
voices into belting everything from 
pop anthems to rock classics.

“It’s an incredible, incredible thing,” 
Slaughter said.

The sing-along used to be on Sunday 
only, but this year Slaughter will lead 

it both days of the festival. Slaughter 
is also working up a version of the sin-
galong for Saturday that will acknowl-
edge hardships people experienced 
during the pandemic and lives lost.

But it will also take a tongue and 
cheek approach by including sing-
along songs that make light of some 
COVID-19 experiences, like running 
out of toilet paper.

“Let’s not pretend that craziness did 
not happen, but let’s also acknowledge 
that we’re here today and ready to 
move forward,” Slaughter said.

With a front-row view of the thou-
sands who attend, Slaughter said he 
knows the Denver audience to turn 
out for a celebration of individual 
diversity and having “pride of who 
you are within.”

“I expect to see good positive energy, 
smiling faces, dancing. I expect to see 
gladness,” Slaughter said. “I think the 
mood is going to be over the top.”

Creating a more inclusive festival
This year’s PrideFest will feature its 

 Denver PrideFest organizers 
ready for return of in-person festival 

The 2022 Denver PrideFest takes place June 25 and 26. The Denver Pride Parade will take place beginning at 9:30 a.m. June 26. It 
will span 14 blocks on Colfax Avenue from Cheesman Park to Civic Center Park.    SHUTTERSTOCK 

 Event to include fi rst-ever 
sober section, ‘over the top’ 

entertainment  
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 Craig McNeal wrestles the Toshiba 
wall-mounted TV — once futuris-
tic, now problematic — onto the 
recycling warehouse’s scale. While 
still wrangling it into position, he 
guesses: 60 pounds?

The impassive scale reveals just 
how big is the challenge ahead: 64 
pounds, to be precise, of obsolete 
plastic, metal and microchips that 
must be taken apart and reused 
responsibly.

McNeal glances around the ware-
house on Decatur Street in Denver’s 
Sun Valley, neat but crammed with 
the detritus of home entertainment 
culture: Computer monitors. Bar-
rels of batteries pulled from kids’ 
toys. Keyboards that used to anchor 
garage bands and now just anchor 
garages.

“I’m a huge nerd,” McNeal shrugs, 
as a dedicated recycler and a nostal-
gic. “I love seeing all the old game 
consoles. Nintendo. Game Cubes. 
Our record for one day was a little 
over 3,000 pounds.”

The unwieldy Toshiba fl at screen 
and the rest of the day’s haul came 
at the beckon of a new home elec-
tronics recycling service called 
Retrievr. Citing a major gap in 

 Coloradans 
need 

somewhere to 
safely dump 

old electronics 
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U.S. recycling that leaves mil-
lions of pounds of outdated, 
potentially valuable materials 
wasted instead of reused every 
year, Retrievr makes appoint-
ment house calls to Denver 
homes to snag old computers, 
cords and consoles off the 
porch.

For now, the service is free be-
cause it is subsidized by major 
technology firms ranging from 
Apple to Dell to Google, which 
are under pressure to help in-
crease recycling of electronics 
in ways that don’t leave toxic 
metals and plastics on garbage 
barges headed to less-developed 
countries. For at least the next 
few weeks, Retrievr will waive 
its usual $20 home pickup fee for 
everything except big TVs and 
large computer monitors.

TV pickups were initially 
free at Retrievr’s spring Denver 
launch as well, and wildly popu-
lar. The startup collected more 
than 100,000 pounds of elec-
tronics in the first few weeks. 
Now, pickups for big TVs start 
at about $30, and volume has 
decreased, though recyclers are 
convinced there are plenty more 
customers looking to clean out 
family rooms and basements. 
Retrievr contracts in Denver 
with McNeal’s employer, Blue 
Star Recyclers, for the pickups 
and sorting.

Only about 17% of 53.6 million 

metric tons of consumer elec-
tronics are responsibly recycled 
and documented each year, 
according to a recent interna-
tional report, leaving 44.3 mil-
lion tons unaccounted for. The 
brands backing Retrievr have 
identified barriers to recycling 
including: no at-home pickup by 
municipal recyclers; no knowl-
edge of one-time dropoff pro-
grams; desire for complex tech-
nology to be reused by someone 
rather than thrown away; and 
worries that private data are left 
on storage devices and will be 
abused.

“So we’re working to address 
each of those barriers,” Re-
trievr CEO Kabira Stokes said.

• The Retrievr website and 
other materials offer informa-
tion on how to wipe data. If 
consumers can’t do it them-
selves, Retrievr certifies that its 
recycling handlers use standard 
wiping protocols.

• The partners, who are also 
experimenting with a pilot in 
Philadelphia, are trying all 
forms of media to get word out, 
from TikTok to tables at farm-
er’s markets to listings in city 
recycling directories.

• Used computers that look like 
they still have life in them are 
wiped of data and then offered 
to nonprofits and other poten-
tial re-users.

• Final processing of recy-
clable materials is not done in 
Denver, but items are sent to 
others who take out the metals 
and other useful or toxic parts 
in a “certified chain of custody 

through the end-life of the mate-
rial.”

“We’re just trying to build out 
the ecosystem of options for 
people,” Stokes said. “We’re just 
trying to move these recycling 
rates.”

The new service joins Colo-
rado and local governments 
that are already on a forceful 
recycling push. Denver wants to 
boost the percentage of mate-
rial residents keep out of the 
waste stream from 15% closer 
to the national average of 34%, 
with the city council likely to 
vote this month on a plan that 
would, for the first time, charge 
for the volume of garbage while 
expanding recycling frequency 
and free composting.

Colorado legislators passed a 
bill setting up a statewide “pro-
ducer responsibility” program, 
where makers of consumer 
packaging will pay fees into a 
pool that will help cities and 
counties expand their recycling 
programs and create local mar-
kets for recyclable materials.

Other specialty recycling pro-
grams are starting up privately, 

with Ridwell as one example. 
Ridwell is a subscription ser-
vice that brings a box to the 
consumer’s doorstep that can 
be filled with hard-to-recycle 
items like batteries, plastic film, 
light bulbs and more. Ridwell’s 
basic service is $16 a month for 
a three-month agreement. The 
company does not take large 
electronics.

All the new programs are ex-
amples of how consumers want 
“that link between residents and 
responsible processors. People 
are so relieved to get these 
things out of their house and 
have something to do with it,” 
Stokes said.

“We’ve also learned,” she 
added, “that people have a lot of 
televisions.”

This story is from The Colorado 
Sun, a journalist-owned news 
outlet based in Denver and cover-
ing the state. For more, and to 
support The Colorado Sun, visit 
coloradosun.com. The Colorado 
Sun is a partner in the Colorado 
News Conservancy, owner of 
Colorado Community Media.
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Prepare for power 
outages today 
WITH A HOME STANDBY GENERATOR

*To qualify, consumers must request a quote, purchase, install and activate the 
generator with a participating dealer. Call for a full list of terms and conditions.

REQUEST A FREE QUOTE
CALL NOW BEFORE THE NEXT POWER OUTAGE

(866) 977-2602

$0 MONEY DOWN + LOW MONTHLY PAYMENT OPTIONS
Contact a Generac dealer for full terms and conditions 

FREE
7-Year Extended

Warranty* 
A $695 Value!

Medieval Amusement Park
Entertainment, Fantasy

Over 200 Master Artisans
Music & Comedy • Jousting 

Delicious Food & Drink
Games, Rides and More!

FREE Parking & Shuttle • Open Rain or Shine • No Pets Please

Return to the Magic & Mystique!

Eight Magical Weekends!
June 18th ~ August 7th

Opening Weekend!
June 18th ~ 19th

Buy Tickets Now! ColoradoRenaissance.com or King Soopers
Information 303-688-6010
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